
The four „A’s“

Source: Oxera, Fletcher, A. (2020), ‘Engaging the disengaged: why does it matter, and why is it hard? ’, 
quoted from Oxera (2023), ‘An economic analysis of remuneration systems: effective distribution of financial products‘, p. 17

A t t e n d
________________________

Do consumers attend 
to the market? 
Do they engage?

Inattention could be a 
conscious or subconscious 
decision

A c c e s s
________________________

Can consumers access 
the information?

Biases include:
• Inertia
• Imperfect recall
• Biased recall

A s s e s s
__________________________

Can consumers assess 
the information?

Biases include:
• framing effects
• time inconsistency
• rules of thumb 

(heuristics)

A c t
________________________

Do consumers act 
on the information?

Biases include:
• Inertia
• time inconsistency

Source: Oxera, Fletcher, A. (2020), ‘Engaging the disengaged: why does it matter, and why is it hard? ’, 
quoted from Oxera (2023), ‘An economic analysis of remuneration systems: effective distribution of financial products‘, p. 17
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Source: Oxera (2023), ‘An economic analysis of remuneration systems: effective distribution of financial products‘, p. 25
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